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Biography

Ian Symmonds is a strategist, author, and advisor to leading 
independent schools and colleges around the world. After 15 
years in senior leadership roles at private schools, colleges, and 
universities—driving enrollment growth and institutional 
turnarounds—he founded Ian Symmonds & Associates (ISA) in 
2003. Over the past two decades, Ian has advised thousands 
of clients, flown over four million air miles, and gained a 
perspective on schools, colleges and nonprofits that few 
consultants globally can match.

Ian’s leadership career spans Pacific University, 
Culver-Stockton College, Saint Mary’s Hall, and Trinity 
University, where he served as a senior officer, executive 
director, and dean. A true global citizen, he has lived in major 
cultural centers such as Boston, San Antonio, Portland, 
Chicago, and San Diego and has worked with institutions 
across Europe, Mexico, Puerto Rico, South America, Canada, 
the Middle East, and Asia. His expertise in educational strategy 
has led to transformative change for countless organizations.
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IAN SYMMONDS
ISA Founder & President

A recognized global thought leader in education, Ian is 
known for his culturally relevant, forward-thinking 
approach that balances innovation with enduring impact. 
He frequently speaks and writes on the intersection of 
education, community-building, and social change. In 
2011, he launched #JustCause, a campaign that connects 
ISA with organizations tackling a variety of social issues 
through education.

Ian is a widely published author and sought-after keynote 
speaker at national and international conferences. His 
work sits at the intersection of strategy, education, sport, 
and social impact, helping leadership organizations 
navigate complexity, clarify direction, and build long-term 
relevance.

A former competitive tennis professional, Ian now sees life 
through a practitioner’s lens—shaped by discipline, 
curiosity, and pattern recognition. He’s a student of 
culture and human nature, always learning and reflecting. 
Husband, father and aspiring guitarist, he’s convinced 
that some of life’s best thinking happens on a 
motorcycle—and that the journey usually teaches more 
than the destination.



EXPERIENCE: 35+ years

YEAR FOUNDED: 2003

CLIENTS SERVED: 2000+

MILES TRAVELED:  4 million+

EDUCATION: BS and MS degrees from Illinois State University

RESIDENCE: Southern California

POSITIONS HELD: 
- Senior Officer, Executive Director, Dean
- Pacific University, Culver-Stockton College, Saint Mary’s 

Hall, and Trinity University

GLOBAL REACH: 
- United States, England, Mexico, Puerto Rico, Brazil, 

Canada, Saudi Arabia, UAE, Dubai, Korea, Taiwan, Japan, 
Netherlands, France, Italy, and Greece

ADVOCACY:  #JustCause campaign launched in 2011 
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https://iansymmonds.org/about/our-cause/


Our Services

STRATEGY
● Strategic Planning
● Visioning
● Positioning & Growth

RESEARCH
● Market Intelligence 
● Demand & Stakeholder Analysis 
● Perception & Insight

MARKETING
● Brand & Identity 
● Marketing Communications 
● Enrollment Management 

LEADERSHIP
● Capacity Building
● Generative Governance
● Executive Advisory
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